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About GiveCampus

GiveCampus is the world’s leading fundraising platform for non-profit educational 
institutions. Trusted by more than 1,000 colleges, universities, and K-12 schools, our 
mission is to advance the quality, the affordability, and the accessibility of education.

#fastandfrictionless



It’s gotten harder
to secure each gift



Status Quo

1000 page visits

--

--

--

Small changes add up
Conversion Optimized

1000 page visits

+ Mobile-first design
+ Digital wallets
+ Remove 1 req. field
+ Remove 2 text fields 

400 donors converted 

x $400 avg gift

$160,000 raised

482 donors converted 

x $400 avg gift

$192,800 raised

+$32,800
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frictionless 
giving 
experiences are 
convenient
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over half of 
donors are on 
their phones

mobile

52%

device type
last 90 days on GiveCampus

desktop

47%

tablet
1%
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#fastandfrictionless

small fields, off 
to one side

large fields, 
accessible across 
thumb zone
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small button 
outside thumb 
zone

large buttons, 
accessible across 
thumb zone
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not enough 
space between 
fields, leading to 
errors

plenty of space 
between fields, 
reducing errors



increase in conversion after we

implemented a mobile-first design

5%

#fastandfrictionless



digital wallets
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65% of gifts made on mobile 
devices use a digital wallet 
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Digital wallets save donors, 
on average, 73 sec per gift

digital wallets
average 102 sec 

102 sec 110 sec 97 sec 103 sec 176 sec 293 sec

card bank



frictionless 
giving 
experiences are 
convenient

✔ Convenience Checks

Conduct a “thumb zone” test 

Pull up your form on your phone, look for: 
● field size and placement
● button size and placement
● breathing room between fields

Conduct a digital wallet audit

Do you offer: 
● PayPal
● Venmo
● Apple Pay
● Google Pay

Are they visible when donors first land on 
your form?



frictionless 
giving 
experiences are 
seamless



fewer steps



percentage point decrease in conversion for

each additional field added before payment

-0.6
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percentage point decrease in conversion for

each additional      field added before payment

-1.2
text
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percentage point decrease in conversion each

time a field is set to required* before payment

-1.2
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percentage point decrease in conversion each time

a new, required* text field is added before payment

-2.4
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+16.8pp
increase in conversion

10 11

+168 donors
per 1000 page visits

+$67,200
assuming avg gift of $400



post-payment form
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less time



faster to complete the form with

             Address Autocomplete

11 sec
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percentage point increase in conversion

with       Address Autocomplete

+0.24
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less complexity
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suggested ask amounts



of donors pick from suggested ask amounts

66%
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priority 
designation



of donors who select a designation

choose from the priority list

56%
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recurring giving



of fundraising initiatives on GiveCampus offer

recurring giving as an option for donors

85%
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40% of recurring gifts are set up as indefinite

#fastandfrictionless



68% of recurring gifts are set up as monthly
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Expected 
Lifetime Value

#fastandfrictionless

$0 $500 $1000 $1500 $2000 $2500

$2,047
Indefinite Recurring Gift

$273
One-Time Gift



frictionless 
giving 
experiences are 
seamless

✔ Seamlessness Checks

Conduct a form field count 

Calculate conversion impact of: 
● # text fields (-1.2pp)
● # required fields (-1.2pp)
● # required text fields (-2.4pp)

Conduct a complexity audit

For each field or step on your form: 
● Can you use automation or defaults?
● Can you provide structured choice?
● Can you move it to a post-payment form?

Evaluate recurring giving options

Do you offer: 
● Monthly and annual recurring giving?
● Indefinite recurring giving?
● Ability to upgrade gifts?
● Card auto-rescue?



frictionless 
giving 
experiences are 
personalized
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ONE-TO-MANY ONE-TO-SOME ONE-TO-ONE
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ONE-TO-MANY ONE-TO-SOME ONE-TO-ONE
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greet each 
donor by name deliver a 

personalized 
call to actionset an ask 

amount unique 
to each donor

default to the 
designation you 
know each donor 
cares aboutshow default, 

saved card for 
one-click gift



frictionless 
giving 
experiences are 
personalized

✔ Personalization Checks

Conduct a messaging audit

Can you:
● Tailor messaging to different segments?
● Pull messaging through form fields?
● Tailor messaging to each donor?

Conduct a personalization audit

Can you:
● Personalize ask amounts for each donor?
● Personalize designations for each donor?
● Avoid asking the donor for information you 

already have?
● Allow donors to complete their gift in one 

click?



Don’t lose them 
at the finish line!
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feedback?
jennn@givecampus.com

schedule a demo?
info@givecampus.com


