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ALL IN ONE

Darren Moore
Director of the Holderness 
Fund, Holderness School

Kristin Reese
Director of Advancement 
Services, Chatham Hall



WHY GIVE CAMPUS

Challenges with Previous Platforms

● Donor experience
● Limited payment methods

Opportunities with GiveCampus

● Digital wallets
● Customization & storytelling
● Social fundraising features
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GETTING STARTED

Use your resources!

● Seamless onboarding

● Partner Success checklist

● Knowledge Center support
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The secret to successful onboarding?



FORM CUSTOMIZATION
● Main Giving Form

○ With designation options

● Capital Campaign Form

○ Focused on Campaign priorities

● Customized:

○ Images, language

○ Gift suggestions

○ Recurring gifts
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OUTREACH,
PERSONALIZATION,
& SMART ASKS
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BRANDING &
STORYTELLING 

● Branding consistency

● Imagery and emotion-driven design

● Holderness School 
Strategy

● Bonus: Favicons!



BRANDING & STORYTELLING
Leveraging nostalgia
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TRANSITION STRATEGY
● Team collaboration with Communications

● Redirected all links to GiveCampus

● Email announcement

○ New online giving experience

○ New payment options

○ Giving Day launch
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GIVING DAY OVERVIEW

● Continued Purple v. Gold Challenge

● New Strategy: Charter Day

● Transparent, ambitious goal:

○ $100,000 goal

○ 500 donors

○ $5 minimum gift

○ Annual Fund only
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Chatham Hall’s Strategy



PREPARING FOR GIVING DAY

● Design Campaign landing page

● Recruited Campaign Advocates

● Secured Challenge gifts

● Unique tracking links for all channels
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From the Office of 
Communications
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● Michelle Andrade, Director of Strategic 
Communications, Chatham Hall



● Campus QR codes

● Real-time fundraising display

● Community-wide 
participation

GCPC'25

DAY-OF ENGAGEMENT



THE RESULTS ARE IN
Chatham Hall Giving Day

500 donors

FY24: 345

$105,000+ 
raised

FY24: $37,945

8 match & challenge gifts

$39,260 total

4 new recurring monthly gifts

100% of employee gifts were second gifts







FEATURES WE LOVE
● Unique tracking links

● RENXT integration

● Custom reporting

● Giving option on event forms 

● Automatic recurring gift processing
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THE BENEFITS OF TOTAL ONLINE GIVING

FY24: <2%
FY25: 12%

Fundraising Improvements
Nearly 15% of all online 
giving

Digital Wallets
CH: 17 new recurring gift 
subscriptions
HS: 76 active recurring gift 
subscriptions

New Recurring Gifts
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QUESTIONS?
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Thank you!
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Kristin Reese, Chatham Hall
kreese@chathamhall.org
434.432.5600

Darren Moore, Holderness School
dmoore@holderness.org


